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Exotic Stone & Porcelain from around the World

Visit our 60,000 square foot showroom in Palo Alto to view our  
extensive selection of Revolutionary Porcelain Slabs from Italy

WE ALSO STOCK:
GRANITE  |  MARBLE  |  LIMESTONE  |  QUARTZITE  |  CAESARSTONE  |  SLABS AND TILE 

EXTERIOR CLADDING AND PAVERS  |  PORCELAIN TILE  |  GLASS TILE  |  WATERJET & MUCH MORE

Palo Alto  650.800.7840 
Carmel  831.250.7435     Monterey  831.583.1011

WWW.CARMELIMPORTS.COM

Show this ad and receive a 20% DISCOUNT
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Local landscapers are using mulch, rocks and native 
plants, like the ones shown in this yard by Verdance 
Design Group, to create drought-tolerant landscapes. 
Photo courtesy of Verdance Landscape Design.
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Solid & Engineered Hardwood | Tile | Water Proof Vinyl | Nylon & Wool Carpet

As a token of our appreciation, 
here is something for you. 

Voted “BEST FLOOR COVERINGS” by you

WINNERWINNER
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ERS’ CHOICE

*FREE Hand-Made Area Rug, redeemable with qualifying purchase. See store or website for details.

Come in and  
experience  
our flooring  
extravaganza!

905 El Camino Real, Menlo Park, CA 94025 | www.menloflooring.com | (650) 384-6326

6 & 15

19

24

28

HOME DESIGN
One up, One Down: Homeowners reconfigure 
ceiling heights to create more space 

LANDSCAPE DESIGN
Homeowners ditch their lawns for gravel, 
woodchips, glass

TECH LIFE
New smart appliances can prep, cook and clean 
while you’re away from home 

GARDEN TIPS
How to transform your backyard into a 
masterpiece
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T
he Palo Alto house had almost 

everything the family of four 

needed when they purchased 

it in November 2017, including 

five bedrooms and a park across 

the street.

Even the lot backing up to 

Caltrain didn’t deter them.

“The neighbors said we’d get 

used to it — and we did. Our 

kids love it,” Rupa Bhandari said.

Before they moved in, 

Bhandari and her husband, 

Sameer Khedekar, turned to 

their Realtor-recommended 

designer, Margaret Wimmer, 

to reconfigure the dark, low-

ceilinged house.

“It had good bones. We want-

ed to open it up, have a great 

room,” Bhandari said.

Khedekar credits his wife with 

the eye for design details, but he 

communicated what he wanted 

early on: heated floors in the 

bathrooms and plenty of light.

“I noticed the light followed 

the path of the sun, so we placed 

skylights to follow the path. We 

get afternoon and evening light,” 

he said.

An early idea was to incor-

porate the existing sunroom 

H O M E  D E S I G N

Raised ceiling creates 
open spaces with  
plenty of light 

ONE UP, ONE DOWN
In this issue’s Home Design 
section, two separate 
homeowners take different 
approaches to create more 
space in their homes. One 
raised the ceilings (read story 
on this page) to add more 
open space; the other used the 
home’s existing high ceilings 
(read story on page 15) to 
create additional loft space. 

COUPLE GIVES  

BY C AROL BLITZER  
PHOTOS BY VERONIC A WEBER

LOW-PROFILE  RANCHER

AN UPLIFT
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into the expanded kitchen/great 

room. But once they realized 

they had to reconfigure the roof 

(Khedekar’s father, a structural 

engineer, advised them that the 

new roof would not drain prop-

erly), they decided to extend the 

room out over the existing deck.

The new great room features 

a 20-foot ceiling at its highest 

point, with three skylights cast-

ing enough light that no elec-

tricity is needed during the day. 

A couple of clerestory windows 

draws in even more light.

The kitchen portion of the 

great room features a “magnifi-

cent” island — Khedekar’s word 

— that anchors a functional and 

attractive space. Four stools run 

along one side, where the family 

eats most meals. A huge square 

dining-room table easily serves 

guests or kids doing homework.

Bhandari said she’s happy they 

kept an original window and 

the placement of the sink, since 

it overlooks the park across the 

street where her young boys love 

to play.

She calls her kitchen a mixture 

of high and low: To save on the 

budget, which was rapidly rising, 

she opted for an online cabinet 

maker, CliqStudios, to create 

the kitchen cabinets, a beverage 

center and fireplace surround, 

as well as the linen closet and 

master bathroom unit.

Bhandari had to do the mea-

suring for the cabinets, which 

were preassembled in Indiana 

and then put up by their 

contractor.

“I measured four times each 

(with the contractor). It was 

super scary,” she said, but all 

worked out well.

She acknowledged that it took 

a lot of her time: After work-

ing her day job as a lawyer, she 

came home (they were living 

with her folks), put the kids to 

bed, then worked until midnight 

on design.

But saving on the cabinets 

allowed them to splurge on other 

things: GE Monogram series 

ovens, a 48-inch SubZero refrig-

erator, two dishwashers, a wine 

fridge and the beverage center.

“I wanted a fairly white 

kitchen, but not completely,” 

Bhandari said, noting that their 

(continued on page 11)

Top left: Designer Margaret Wimmer 
removed a sun room and raised the 
ceiling to create this great room and 
open-kitchen floor plan for Palo Alto 
homeowners Rupa Bhandari and 
Sameer Khedekar. 

Top right: An island, which Khedekar 
describes as “magnificent,” anchors 
the new kitchen and has become the 
place where the family gathers to 
eat most meals. Bhandari said she’s 
happy they kept an original window 
and the placement of the sink, since 
it overlooks the park across the street 
where her young boys love to play.

Bottom left: The new entryway in 
Bhandari and Khedekar’s remodeled 
home includes the original front door 
(which has been repainted) and a 
decorative screen that the couple 
installed to create better feng shui. 

Bottom right: Bhandari picked out 
all of the design elements in the 
remodel, including the mother-of-
pearl inlay tile, the cabinetry, paint 
colors and hardware in the kitchen.

H O M E  D E S I G N
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www.thehomeconsignmentcenter.com

Fill it up!

With beautiful designer furniture & 
accessories all at consignment prices!

SAN CARLOS
1123 Industrial (near Best Buy/Ross)
650-508-8317

CAMPBELL
930 W Hamilton Ave., Suite 190
408-871-8890

DANVILLE
1901-F Camino Ramon
925-866-6164

CORTE MADERA
801 Tamalpais Drive
415-924-6691



Call for FREE Design Consultation
650-595-9999
www.closetfactory.com

Scan
for Yelp
Reviews

CUSTOM CLOSETS | HOME OFFICES | PANTRIES | LAUNDRY ROOMS | GARAGES AND MORE...

©2014 Closet Factory. All rights reserved. CA Lic.#931740

www.facebook.com/closetfactory 
follow us: www.twitter.com/closetfactory

20% OFF
Plus FREE Installation
Some restrictions apply.

My Closet. 
My Home. My Style. 
My Budget. My Life.
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Distinctive Home Design and Remodeling

www.candcdesignsllc.com      (408) 345-1691

Mountain View  |  Palo Alto  |  Menlo Park  |  Woodside  |  Atherton  |  Portola Valley  |  Los Altos Hills

Gemma Clark & Lisa Cross
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modern ranch-style house needed 

some warming up.

She chose a pearly white mosaic 

tile (Victoria Pearl Thassos 

and Pearl Shell Tile) for the 

backsplash and an extra-thick 

Cambria Quartz Ironsbridge for 

the counters.

Wimmer guided their recon-

figuration of the five existing 

bedrooms and old living room. 

The front door was shifted, the 

hallway widened and the old liv-

ing room was transformed into 

two rooms: an office that over-

looks the park and a playroom/

bedroom that incorporates an old 

Dutch door.

“The rooms were squared off 

by moving the hallway and relo-

cating the HVAC (to the attic),” 

Bhandari said.

A half bath was expanded so 

the house now features three full 

bathrooms, each with geometric 

tiles and wood-look tile floors.

For the master bathroom, 

Khedekar said he wanted “a spa-

like feel,” hence his heated floor 

and rain showerhead. Bhandari 

chose three different tiles for the 

shower.

Although they moved the 

door to the master bedroom, it 

still seemed to line up with the 

front door, creating poor feng 

shui. To solve the issue, they put 

up drapery that they close each 

night to break the energy flow, 

as well as a divider between the 

front door and the hallway to the 

bedrooms.

They also simplified trims in 

the house and painted a unifying 

gray throughout.

“It made it more contempo-

rary, with no crown molding,” 

Wimmer adds.

When Wimmer began the 

design process with the couple, 

she warned that “$200,000 was 

just enough to spruce things up,” 

she said.

“This is your home. You don’t 

want to do something that won’t 

serve your purpose. The cost dif-

ference could be more than they 

planned for. It’s a real learning 

curve, and I try to talk about 

budget up front,” she said.

She even mentioned the hidden 

costs: permits, school impact fees, 

cost of relocating the gas meter.

One of the unexpected costs 

was the environmental compli-

ance requirement triggered when 

more than 1,000 square feet of 

remodeled space is involved, 

Khedekar said. That meant hir-

ing a consultant who helped 

them comply with local green 

building laws by recycling the 

right amount of materials and 

using recycled materials during 

construction.

“That impacted the roof, doors 

and windows,” he said.

But they were able to re-use 

some existing energy-efficient 

windows that had been in the 

sun room — although they got no 

“credit” for doing so.

There were compromises made.

“If I had my way, I would have 

had tall ceilings throughout, and 

we haven’t touched the landscap-

ing,” Bhandari said.

But in the end, “Everyone has 

their own personal space, and the 

public spaces don’t feel cramped,” 

Wimmer said.

And they all feel especially good 

about safety, since Khedekar’s 

father insisted on extra sheer walls 

and a foundation sturdy enough 

to hold a three-story building to 

protect his grandsons. H+G

Freelance writer  

Carol Blitzer can be emailed at  

carolgblitzer@gmail.com.

RESOURCES
Designer: Margaret Wimmer, 
Palo Alto, 650-646-1610, 
residential-design.com

Contractor:  
Ramsin Eshaghmanesh, 
408-431-3257

Cabinets: CliqStudios Cabinets, 
cliqstudios.com

Marble: Apex Marble, San Jose, 
apexmarbleinc.com

Tile: TileBar, tilebar.com

Goal of project: Open up spaces 
by creating great room with new 
kitchen, reconfiguring bedrooms

Size of home, lot: 5 BR, 3 BA, 
2,283 sq ft, on a 9,056-sq-ft lot 
(added 277 sq ft)

Time to complete: Less than seven 
months

Year home built: 1963

Budget: About $300,000

H O M E  D E S I G N

(continued from page 7)

Above: A playroom was added as part of the remodel, which split the former front-
facing living room into two rooms — one used as an office and the other as the 
playroom. Right: The new mudroom features plenty of storage for bags, purses and 
shoes and doubles as the family’s laundry room. 
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IT’S ON THE HOUSE

WHAT IS A GENIE HOUSE CALL?
A Genie House Call is a comprehensive in-home assessment 
of your home’s energy and water efficiency.

A House Call includes:

  Building envelope testing and evaluation using diagnostic equipment such 
as infrared cameras, blower-door and duct-pressure tests

  Instant savings with installation of six LED bulbs, an advanced power strip, 
water-saving devices and more for free during your House Call

HOW DO I QUALIFY FOR A FULL REFUND?
Receive a full refund of your Genie House Call price paid (up to $149) when 
you complete a qualifying home efficiency improvement within 90 days 
of your in-home assessment. 

CONTACT THE GENIE TODAY FOR 
MORE INFORMATION:
Call (650) 713-3411 
Email advisor@efficiencygenie.com
Visit efficiencygenie.com for details



PALO ALTO WEEKLY  •  MOUNTAIN VIEW VOICE  •  THE ALMANAC  |  13  

Sterling Custom 
Upholstery

SU

PER SERVICEAWARD

Angies List
2015

53
th

AN
NIV

ERSARY

Old Becomes New

FREE LOCAL PICKUP & DELIVERY FREE  •  FREE CONSULTATION

BEFORE AFTER Ask about our $92.50 Labor 
Special & Other Specials

1243 W. El Camino Real, Mountain View
(At Miramonte – behind Baskin-Robbins)

650.961.8700
www.SterlingCustomUpholstery.com

Lic. 602048
We’ve painted some of the

MOST BEAUTIFUL HOMES
on the Peninsula.

Beautify, Protect and  
Preserve your Most  

Important Investment

Quality Interior and  
Exterior Painting  

Residential and Commercial

For A Prompt Estimate Please Call: 

(650) 321-9302

Visit Us On The Web At:

www.stanfordpainting.com

Family Owned since 1988

Protect Your Family -  
We’re Lead Safe Certified

5-Year Warranty

Free Estimates
Stanford Painting is not affiliated  

with Stanford University
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Hours – - Days        3592 Haven Ave, Redwood City  
      650-366-0411                        www.TomsOutdoorFurniture.com 

SUMMER SALE 
30% OFF!  

60 Colors  
To Choose From  

YOUR CUSHION SOURCE  

VOTED BEST ON THE PENINSULA FOR PAST 18 YEARS  

60% OFF CLEARANCE ITEMS 

OVER 60 SUNBRELLA COLORS TO CHOOSE FROM  

Has it really  
been 30 years?

Yes it has!

Charlie Porter Farmers® Agency
License # 0773991

671-A Oak Grove Ave, Menlo Park
cporter2@farmersagent.com

Charlie started February 3, 1989

CHARLIE
PORTER
650-327-1313
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T
he master bedroom and bath-

room really weren’t working 

for homeowners Rupma and 

her husband, Navneet, who knew 

that they’d want to make some 

changes before they even moved 

into their two-story home near 

the Cuernavaca neighborhood in 

Mountain View five years ago.

Their real estate agent advised 

them to live there for awhile before 

doing anything.

“Once we moved in, we realized 

what we wanted,” Navneet said.

They started with a focus on 

enhancing the master bathroom, 

but the scope quickly evolved into 

turning a high-ceilinged office 

space into a walk-in closet with a 

loft above, accessed by a swing-out 

ladder.

“I had a vision — very specific. 

I wanted modern, yet homey, that 

didn’t feel sterile,” Rupma said.

When the couple saw designer 

Yana Mlynash’s work at a neigh-

bor’s home, they knew they’d 

found someone with a similar 

sensibility.

The original master bedroom 

suite included a wide-open 

office space (with a 16-foot ceil-

ing), along with a walk-in closet 

accessed from the bathroom. 

Mlynash expanded the bathroom, 

moved and enlarged the closet, 

and added an art loft in the space 

above the closet. She also managed 

to squeeze in additional storage in 

the hallway, opposite the closet.

The closet features a barn door 

that glides open; a sensor auto-

matically turns on the light when 

one enters.

A new office space is now part 

of the master bedroom, in a well-

lit corner with storage in desk 

drawers and a wall niche. Next to 

it is a large-screen TV, with more 

storage below.

Behind the bed, a partial wall 

faced with 18-inch by 47-inch tiles 

juts forward, and LED lights glow 

from behind.

“Lighting was super important,” 

Navneet said. “We rarely turn on 

the overhead (recessed) light and 

mostly use the fixtures next to 

the bed.”

Neutral drapes fall 96 inches to 

puddle on the floor, making the 

room seem taller than the 8-foot 

ceiling, Mlynash said.

The colors throughout the 

remodel are muted, quiet grays, 

from the wide-plank oak flooring 

to the textured tile on the wall 

behind the bed. Occasional areas 

pop out: Penny tile in shades of 

brown line the wall in front of the 

desk; cabinets are stained light 

brown below the TV.

The master bathroom con-

trasts the glossy white van-

ity and Silestone countertop with 

multi-patterned gray tiles in the 

backsplash behind the double 

sinks. Faucets by Hans Grohe 

look like joysticks with their single 

lever.

Under one sink is a cabinet with 

electric plugs integrated for hair 

dryers or razors. Another cabinet 

was originally designed as a pull-

out spice rack, but works quite well 

in the bathroom, Mlynash said. 

Another houses a laundry hamper.

There are no dangling wires in 

this bathroom. Instead, a verti-

cal mirror, exactly parallel to a 

rainglass-glazed window, hides a 

Robern medicine cabinet, again 

with built-in electric outlets.

Nearly all the tile in the remodel 

is by Porcelanosa, including the 

23-inch by 23-inch gray tile 

Designer Yana Mlynash remodeled the master suite in this Mountain View home to include a new office space and large-screen TV that are now located opposite the 
bed. Storage is available in desk drawers, another drawer under the TV and a recessed niche. The dark wood ladder leads to an art-studio loft above the walk-in 
closet that the owner calls her “zen space.”

(continued on page 16)

ONE UP, ONE DOWN
In this issue’s Home Design 
section, two seperate 
homeowners take different 
approaches to create more space 
in their homes. One raised the 
ceilings (read story on page 6) to 
add more open space; the other 
used the home’s existing high 
ceilings to create additional loft 
space (read story on this page). 

H O M E  D E S I G N

HIGH CEILINGS  
A DIFFERENT USE PUT TO

Couple’s master suite gains  
art loft, extra closet space
 BY CAROL BLITZER

 PHOTOS BY YM DESIGNS
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Since 1979, we’ve completed over 150,000 fireplace 
installations. Check out our complete lineup of  

Heat & Glo® products. Discover why we’ve become the 
most trusted fireplace company in the Bay Area. ENERGY-HOUSE.COM

HOT FUN IN THE 
SUMMERTIME.

GAS FIREPLACES • FIREPLACE INSERTS • OUTDOOR FIREPLACES

SAN CARLOS 650-593-1496 1300 Industrial Rd. #17   CAMPBELL 408-642-6610 46 East Campbell Avenue   GILROY 408-842-6570 8284 Murray Avenue

flooring, the textured white inside 

the shower walls and gray multi-

patterns surrounding the mirror 

over the sinks.

An extra is the wall-mounted 

Toto toilet with washlet attach-

ment, which required a power 

source (as did the heated towel 

rack). The tank is hidden behind 

the wall, accessible through a 

removable plate.

While the couple got most of 

what they wanted, they did find 

a way to save a tad on the budget. 

Instead of ordering colored glass 

for the back of the niches in the 

shower and over the toilet, they 

hand painted clear glass with mul-

tiple coats of blue.

“We had to paint a lot of coats 

and carefully install it. Net-net, it 

worked out fantastic, and we saved 

money ($30 vs. $2,000),” Navneet 

said.

That way they could get their 

heated floor and remote-controlled 

Velux skylight over the shower. 

“Ventilation is a big deal for us,” 

Rupma said. “Mirrors barely fog 

up,” Navneet added.

The footprint of the home was 

not changed, nor were any load-

bearing walls moved.

All in all, the reconfiguration 

took about four months, during 

which time the couple lived in 

the home with their two small 

children. The contractor was able 

to build a temporary, outside stair-

case to the balcony off the master 

bedroom, giving him access with-

out affecting the main part of the 

house.

Today, they sometimes wish he 

hadn’t taken it down when he was 

finished. 

 Editor’s note: For privacy issues, 

the Weekly has chosen not to publish 

the homeowners’ last names. H+G

Freelance writer  

Carol Blitzer can be emailed at 

carolgblitzer@gmail.com.

The master bathroom contrasts the glossy white vanity and Silestone countertop 
with multipatterned gray tiles in the backsplash behind the double sinks. The 
vertical mirror hides a medicine cabinet with electrical outlets.

RESOURCES
Cabinets: Crystal Cabinets, crystalcabinets.com (with local showrooms)

Contractor: G&D Modern Home, Rafal Dargiewicz, 408-594-9561, or 
Michal Godzina, 408-823-8433, gdmodernhome.com

Designer: Yana Mlynash, YM Designs, Mountain View, 650-464-4955, 
ymdesigns.co

Tile: Porcelanosa showroom, 391 East Brokaw Road, San Jose,  
408-467-9400, porcelanosa-usa.com

Goal of project: Reconfigure master bedroom suite, expanding bathroom 
and closet space

Size of home, lot: 5 BR, 3 BA house, about 2,600 sq ft on 6,000-sq-ft lot

Time to complete: 4 months

Year home built: 1977

Budget: About $80,000

(continued from page 15)

H O M E  D E S I G N
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“THE BEST DISPENSARY”  
“IN CALIFORNIA”

- THE SAN FRANCISCO CHRONICLE

SHOPHARBORSIDE.COM

OAKLAND
1840 Embarcadero

SAN JOSE
1365 North 10 St.

LIC# A10-17-0000041, A10-17-0000023



Filoli offers unique experiences  

for the whole family. Each season, we 

combine events, art exhibitions, and 

specialty tours along with beautiful 

blooms in the garden.

Join us and experience the summer 

like nowhere else in the Bay Area!

JAZZ AT FILOLI 
Select Sundays, now through August 25. 

Enjoy a concert nestled in our woodland garden.  

Tickets available at filoli.org/jazz.

SUMMER NIGHTS
Thursdays, now through August 29. 

Join us for extended hours and experience 

themed nights. Filoli members can also  

bring a guest for free! 

filoli.org/summernights

Use code HOMEGARDEN and get  

$2.00 OFF your General Admission.

Restrictions apply.

86 Cañada Road, Woodside, CA 94062 

(650) 364-8300 | info@filoli.org | www.filoli.org

@FiloliEstate @_filoli@_filoli
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L A N D S C A P E  D E S I G N

John Black, founder of Palo Alto-based Verdance Design Group, designed this Palo Alto yard with numerous California native plants, wood chips and river rock to create 
an interesting, drought-tolerant landscape that’s easy to maintain. Photos courtesy of Verdance Landscape Design.

The reality of global climate 

change in all of its mani-

festations is hitting home. 

And it’s bringing about funda-

mental changes in the appearance 

of Midpeninsula neighborhoods.

Observant locals will note fewer 

expansive, meadow-like stretches 

of verdant lawns in an era of wild 

swings between frequent rain 

deficiencies and periodic seasonal 

deluges, as in 2017 and 2019.

Such extremes no longer seem 

the exception. Planning for a 

rainy — or bone-dry — year (or 

years) seems downright prescient 

and prudent for area property 

owners.

John Black, who founded Palo 

Alto-based Verdance Design 

Group LLC 17 years ago, said he 

has seen major attitudinal shifts 

among his clients in Palo Alto, 

Menlo Park, Atherton, Portola 

Valley and Mountain View.

“My clients have shown a grow-

ing awareness of the significance 

of mulch, water-efficiency ordi-

nances and the type of mulch 

used,” said Black, who left the 

advertising industry for a “kindler, 

gentler” career and established his 

company in 2002. “A reduction in 

the prevalence of lawns is playing 

a part in this trend.”

As expansive lawns fall out of 

favor, he said garden-maintenance 

needs have changed. Expertise in 

the care of ornamental shrubs, 

the value of pruning and the 

need to periodically replenish 

mulch ground covers are far more 

useful talents today than turf 

management.

Though two out of the last 

three winter and spring seasons 

have been extraordinarily wet in 

the Bay Area, and California gen-

erally, much of the past decade 

has seen historic levels of drought, 

he observed. 

One of his recent clients, 

Jennifer Bienaime of Palo Alto, 

whose father was a landscape 

architect, first adopted the ethic 

of water conservation as a young 

person during the severe drought 

of 1976-78. Having purchased a 

home with plentiful grassy areas 

in 2015, Bienaime knew early 

on she wanted a more attractive, 

updated, water-efficient land-

scape surrounding her home, but 

took her time deciding the right 

course to follow. Because of local 

water-use restrictions adopted 

before and during the severe 

2012-16 drought, Bienaime had 

(continued on page 20)

LANDSCAPING 
WITHOUT GRASS 

Homeowners ditch lawns for  
pebbles, glass, wood chips, cocoa waste 

BY DAVID GOLL



20   |  HOME + GARDEN DESIGN  |  SUMMER 2019

L A N D S C A P E  D E S I G N

stopped watering her lawn during 

the dry summer months, leaving 

her with parched brown landscap-

ing much of the year.

She and Black began work-

ing on a plan in November 2017, 

with much of the physical labor to 

remake her yard complete last year.

“I knew I wanted an interest-

ing, drought-tolerant landscap-

ing,” she said. “I even wanted it 

to be interesting for the neighbors 

walking their dogs, as well. I 

wanted plants that attracted bene-

ficial insects and hummingbirds.”

She also received financial 

incentives to transform her yard, 

in the form of a rebate from the 

Santa Clara Valley Water District.

Following Black’s advice and 

guidance, Bienaime’s corner 

lot is now filled with numer-

ous California native plants, dark 

wood chips, berms and hard-

scape walkways and a driveway 

featuring terra cotta tiles, pavers 

and other surfaces. Though it’s a 

bit early to determine the extent 

of savings, Bienaime anticipates 

to save in both watering and 

maintenance.

The choice of rock or wood 

mulch by a homeowner can 

depend on their budget, location 

or geography, weather patterns 

and size of their lot, Black said.

“You choose plants adapted to 

local climate conditions,” Black 

said. “Mulch can help or exac-

erbate the water-retention issue. 

If you put rocks on clay, it can 

trap water even longer than wood 

mulch. Soil in urban settings can 

be compacted from construction 

activity. Sometimes, the best 

thing is to have organic products, 

so wood can work better. Bark 

mulch decomposes over time.”

Popular rock mulch such as 

gravel doesn’t biodegrade, so does 

not help soil with nutrients, he 

said.

To compare costs of wood ver-

sus gravel, Black used Bienaime’s 

property as an example, with 

about 2,920 square feet of plant-

ing area covered with mulch. 

Following guidelines established 

by California’s Model Water 

Efficient Landscape Ordinance, 

Black covered the space with a 

3-inch-deep layer of mulch that 

reduces evaporation of moisture 

by keeping sun exposure to a 

minimum.

Black said the top-tier land-

scaper’s price for the work was 

$4,800 to install “mocha chip” 

bark mulch from Lyngso Garden 

Supply, which included $3,500 

for labor and $1,300 for materi-

als. To cover the same space with 

Lyngso’s “Yosemite Tan” granite 

gravel mulch, materials would 

have run $3,000, Black said. 

Another popular granite gravel 

mulch called “Desert Gold” had 

slightly lower cost at $2,800.

Regarding overall costs, Black 

said he heard years ago clients 

should expect to spend 10% of 

their home’s value on landscaping 

remodels.

“That turned out to be a 

remarkably accurate metric,” 

Black said, even in an era when 

the area’s home values have 

become exorbitant.

Most of his residential projects 

range from $100,000 to $150,000 

for an entire property landscape 

remodel, but  many remodels 

often cost $500,000 and up, he 

said. Per-square-foot costs can 

run $30 to $40, but can more 

than double with hardscape work 

added.

Black is not alone among local 

landscape designers in using sus-

tainable landscaping materials.

“Ninety percent or more of all 

the projects that we design and 

install use one or the other, or 

both materials, as the design and 

needs of the landscape demand,” 

said Vijaya Gajjala, a horticultur-

ist and owner of Hortus Design 

Sustainable Landscapes, which 

she founded in 2003. She now 

has offices in Menlo Park and 

San Jose, working with a wide 

array of residential, commercial 

and community clients, includ-

ing schools and hospitals, on 

the Midpeninsula, Fremont and 

throughout Santa Clara County 

as far south as Morgan Hill.

She recommends using 

gravel, crushed rock, decora-

tive or polished pebbles, glass, 

wood chips, cocoa waste, tree 

trimmings and recycled plant 

materials — among other forms 

of ground cover, Gajjala said. 

Gravel and other types of rock 

are suitable around large plants 

such as trees and shrubs, but she 

favors wood mulch surrounding 

more delicate plants since it 

Designer John Black said the decision to use rock, wood mulch or both in his landscaping projects often depends on 
budget, location or geography, weather patterns and the size of the lot. 

(continued from page 19)

Clients should expect 
to spend 10% of 

their home’s value on 
landscaping remodels.
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better retains moisture.

Gajjala said the advantages 

of placing gravel or other types 

of rocks along walkways and 

paths — other than the aesthet-

ics preferred by property owners 

— include low maintenance and 

stability in windy conditions.

She also recommends how cli-

ents can take additional steps to 

reduce water usage — and their 

water bills — such as setting up 

a separate landscape water system 

from the household, making it 

easier to track outdoor use.

Neelu Yadav, landscape archi-

tect at Yadav Design, said she 

often recommends comparatively 

small footprints for mulched areas 

in her landscaping designs for her 

residential and commercial clients.

“There are so many great 

drought-tolerant plants that can 

be used,” said Yadav, whose com-

pany was established in 2000 

and has offices in Palo Alto 

and Fremont. “Mulch is not as 

maintenance-free as many think.”

Wood chip mulch, especially, 

retains moisture much more so 

than rock, and allows for the 

growth of weeds, Yadav said.

Whether California native 

plants, drought-tolerant veg-

etation from all over the world, 

wood or rock mulch — or a 

combination of all these elements 

— Yadav sees no turning back 

to wasteful habits and practices 

from the past.

“There’s definitely more interest 

among clients in drought-resistant 

landscaping, plants and mulch 

primarily,” she said. “There was 

a time when everyone had a big, 

lush lawn, but when the drought 

hit, everyone realized they were 

no longer practical. We cannot 

use the amount of water once 

devoted to huge green lawns.” H+G

David Goll is a freelance 

writer. He can be emailed at 

David.w.goll@gmail.com. 

Palo Alto-
based 
Verdance 
Design 
Group used 
woodchips, 
a river-rock 
berm and 
native plants 
in the front 
yard of this 
home in San 
Mateo County 
to help the 
owners cut 
back on water 
usage while 
maintaining 
an attractive 
space. 

L A N D S C A P E  D E S I G N

SAFE & HEALTHY TREES

Tree Pruning and Removal • Tree & Shrub Fertilization 
Large Tree Planting/Replacement • Stump Grinding
Tree & Shrub Maintenance Programs AvailableProtect Your Investment with 

PROFESSIONAL TREE CARE

Free Estimate and Garden Consultation with a horticulturist.

Call  650.361. 1414 • www.masterpiecegarden.com

CELEBRATING

25
YEARSO

F BUSINESS IN THE BAY A

REA

CA Lic# 696959
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WWW.SERENOGROUP.COM  |  PALO ALTO // LOS ALTOS // LOS GATOS // SARATOGA // WILLOW GLEN // SANTA CRUZ // APTOS

is at the heart of 
everything we do.

HOME
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FOR MORE INFORMATION 
VISIT CLEANBAY.ORG OR 

CALL 650.329.2122 

DON’T RUSH 
TO FLUSH!

Never use your toilet or sinks as a trashcan. 
Flushing these items is a common cause 

of sewer backups into homes and streets. 
Chemicals and medications that are 

flushed can move through the wastewater 
treatment process and enter the Bay.

 Wipes of any kind (even if 
the label claims that they 
are “flushable”)

 Cotton pads or swabs
 Medication
 Diapers
 Kitty litter
 Hair
 Tampons, applicators or 
maxi pads

 Toilet roll tubes
 Cigarettes
 Dental floss
 Cleaning chemicals
 Paints and pesticides
 Fats, oils, or grease (FOG)
 Contact lenses
 Razors

Only toilet paper and human waste 
should be flushed down the toilet.flushedd ddown t

nnddd hhuhuhummaman woileett papapappeperr anr an

Lynn North 

REALTOR®

650.209.1562
Inorth@compass.com
DRE 01490039

1633 Samedra Street, Sunnyvale
4 Bed  |  2.5 Bath

221 Yerba Buena Avenue, Los Altos
4 Bed  |  3 Bath 1 Bed  |  1 Bath

Sold Listings

Compass is the brand name used for services provided by one or more of the Compass group of subsidiary companies. Compass is a real estate broker licensed by the State of California and abides by Equal Housing 
-

Your Neighborhood Specialist

Serving the neighborhoods 
of Mountain View and Los Altos

Providing a 30-year Tradition 

LynnNorth.com
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by Richard Morrison

Living in Silicon Valley, many 

of us want the latest, great-

est and coolest kitchen appliances. 

Controlling your microwave with 

voice commands seems like a no-

brainer, and controlling your oven 

with your smartphone doesn’t really 

stretch the imagination. What about 

having your dishwasher order its 

own soap or schedule a service call? 

Does it get a little creepy when 

your appliance texts you with an 

alert, or your coffee maker automati-

cally knows to brew the coffee a little 

stronger when you haven’t had a full 

night’s sleep? These features are all 

available with today’s appliances.

While some kitchen appli-

ances work with Bluetooth, these 

require you to be home and within 

Bluetooth range. The most interest-

ing developments are with Wi-Fi-

enabled appliances. The good news 

is that these are available at almost 

all appliance stores and can be easily 

integrated into existing kitchens.

Most of the current voice-activat-

ed appliance systems require Alexa, 

Siri, or Google Assistant, but these 

are not compatable with all manu-

facturers. If you want to control 

your house on a single “smart home” 

system, you should investigate 

which platform a specific appliance 

runs on.

GE Appliances has recently 

come out with their “Kitchen Hub,” 

which is designed to work with 

Google Assistant. This is a 27-inch 

smart screen that responds to voice 

commands, can make video calls, 

stream TV and movies, and operate 

GE smart appliances. In addition 

to your appliances, it can be used 

to operate lights, doorbell cameras 

and baby monitors, as well as enable 

video chatting while you’re cook-

ing. It can even pull up recipes. 

The drawback? The smart screen 

is designed to live over the range 

(where the exhaust hood would 

normally be), which doesn’t strike 

me as an ideal location due to its 

proximity to steam, heat and grease.

For a less obtrusive screen inte-

gration — and potentially less 

inconvenient location — Samsung 

makes its “Family Hub” refrigera-

tor, which includes a large touch-

screen integrated into the door with 

food management, video capabili-

ties and full entertainment features. 

It also includes three cameras to 

view what’s inside your refrigerator 

and can create and share shopping 

lists on your mobile device with its 

Wi-Fi connectivity. At the store, 

and can’t remember if you’re out of 

milk? You can check the inside of 

your refrigerator from your phone 

and know whether to buy some.

The system, which can connect 

to other Family Hub appliances 

and home automation devices, can 

be voice-controlled through Alexa 

(using an Amazon Echo device), 

enabling you to control all devices 

remotely from your smartphone as 

well.

Personally, I like the Bosch 

“Home Connect” line for kitch-

en appliances. The company just 

unveiled its new line of connected 

cooktops, slide-in ranges, wall ovens 

and ventilation hoods in February. 

The connected appliances combine 

most of the features of the other 

systems with a very sleek design 

aesthetic. There are, however, subtle 

differences between the systems. For 

example, Bosch lets you know when 

there is a malfunction with the sys-

tem (such as the dishwasher leaking) 

and will send diagnostic informa-

tion to a remote Bosch technician, 

who can then walk you through the 

steps of fixing it yourself or schedul-

ing a service call. Samsung’s Family 

Hub does not. 

As with other systems, you can 

control oven heat — shutting it 

off remotely, too — and adjust the 

temperature in individual refrig-

erator compartments from a smart-

phone app. The dishwasher will let 

you know by text message when the 

full cycle is done. There are also “If 

This, Then That” (IFTTT) applets 

that can blink a smart living room 

light when the dishwasher cycle is 

done.

Bosch’s coffee maker lets you pro-

gram and customize coffee and tea 

formulas and strengths, and will 

send you a text when the coffee 

is ready. You can start your coffee 

brewing from your bed with your 

phone.

If you’d just like to dip your toe 

into the world of Wi-Fi-controlled 

appliances, Crock-Pot has its coun-

tertop Wemo slow cooker (about 

$85), which enables users to start 

and stop cooking, adjust tempera-

tures and cooking times, and set 

alerts and notifications, from their 

phones. If you find yourself running 

late at work, you can reset the cook-

ing time from your desk.

The AmazonBasic’s microwave 

is controlled with Alexa, which 

will require you to purchase the 

Amazon Echo device separately, 

if you don’t already have one. But 

at only $60, it provides a good 

entrée into the world of voice-acti-

vated appliances. You could say, for 

example, “Alexa, microwave for two 

minutes,” or “Alexa, microwave 8 

ounces of frozen vegetables.”

These systems add an amazing 

level of convenience and control, but 

do come with caveats. You’ll need to 

have a functioning Wi-Fi network 

or the remote controls go away. 

If there is a power outage while 

you’re on vacation, your network 

router needs to reboot correctly, or 

you won’t be able to control your 

appliances and other home devices 

remotely.

There also may be privacy con-

cerns. Do you want Alexa or Google 

Assistant listening to your conversa-

tions when you’re in the kitchen? 

The massive amounts of data that 

these appliance systems collect and 

store is not necessarily secure, and 

the appliances themselves may be 

“hackable.” Some of these devices 

store your Wi-Fi password inse-

curely, and a hacker could theoreti-

cally get your Wi-Fi password and 

monitor your network activity.

It’s conceivable, say, that a hacker 

could get control of an innocuous 

“smart” lightbulb and set it to the “at 

home” setting, potentially disabling 

the security alarm, too.

Despite privacy and security 

issues, the so-called “Internet of 

Things” is set to grow over the next 

couple of years with an estimated 

20.4 billion “smart home” network-

enabled devices in use as early as 

2020.

Fortunately, security safeguards 

with these systems are developing 

almost as quickly as hackers can 

find a way around them. H+G

Richard Morrison is a residential 

architect and interior designer with 

a Bay Area practice specializing in 

home remodeling. His website is 

richardmorrison.com

Bosch just unveiled a new cooktop series in its Home Connect system, shown 
above. The system can sync the wall hood to the cooktop when it’s turned on. Its 
ovens can send a text notification when your food is ready. Courtesy of Bosch.

Forgot your grocery list? 
Call your refrigerator 
'SMART' KITCHENS ARE STARTING TO HEAT UP 
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MEYER APPLIANCE KITCHENS & BATHS   Family Owned Since 1946
861 E. El Camino, Mt. View, CA 94040  |  650-968-7866  |  www.meyerappliance.com

KITCHEN and BATH REMODELING

“ D E S I G N I N G  F O R  Y O U R  L I F E S T Y L E  I S  O U R  PA S S I O N .”

Meyer Appliance Kitchens & Baths

AWA R D  W I N N I N G  T E A M  S P E C I A L I Z I N G  I N  K I T C H E N  A N D  B AT H  R E M O D E L I N G  
B U I L D  W I T H  C O N F I D E N C E  W I T H  T H E  B E S T  D E S I G N  T E A M  AT  K I T C H E N  B Y  M E Y E R  

S E R V I C E  A N D  PA R T S  F O R  A L L  YO U R  A P P L I A N C E  N E E D S

$25 OFF
ANY PART, FOR ORDERS OVER  

$100 WITH A SERVICE CALL



26   |  HOME + GARDEN DESIGN  |  SUMMER 2019

Welcome to the Midpeninsula.
Now stay connected.

Palo Alto Weekly, The Almanac and Mountain View Voice  
are the most valued and trusted source  

of local news in the area.
Let our award-winning team of journalists keep you connected  

to life on the Midpeninsula with breaking news,  
arts & entertainment, sports and Town Square

PaloAltoOnline.com AlmanacNews.com MountainViewOnline.com
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“For over 60 years, Midtown Realty 
has been assisting its neighbors 
and friends with one of the most 
important purchases in their life… 
their home! At Midtown Realty, we are dedicated to working with people, 
not clients. We sell homes, not houses and Palo Alto is our home, not 

real estate needs. Give us a call today.”

SEE OUR LISTINGS ONLINE AT MIDTOWNPALOALTO.COM

2775 MIDDLEFIELD ROAD, PALO ALTO  •  (650) 321-1596  •  DRE# 1900986

R E A L  R E S U LT S ,  R E A L  E S TAT E

STUNNING PALO ALTO CONDO  

Your Neighborhood Midtown Realty Team

Casandra Navarro
Realtor/ 

Rental Services

Ryan Eltherington
Realtor

Tim Foy
Owner/Broker

Robert Steinberg
Realtor

Molly Foy Rich
Realtor

SungHee Clemenson
Realtor

Jane Volpe
Realtor/MBA

Lisa Knox
Realtor

Joann Weber
Realtor/Senior 

Property Manager

Katie Tseng
Realtor/ 

Rental Services

Rosemary Prince
Realtor/Property 

Manager

Nirvana Nwokidu
Office Manager

ORIGINAL PALO ALTO EICHLER

CLASSIC RANCH STYLE HOME

MENLO PARK LUXURY HOME

SERVING THE PENINSULA SINCE 1958
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The motivation to go outside 

is so much greater when the 

sun is shining and it’s warming up. 

With the days growing longer and 

the garden warming to the season, 

now is the time for 

purposeful garden-

ing guided by well-

thought-out plan-

ning and a lively 

interest in doing 

something differ-

ent. We live in an 

abundant culture, in an abundant 

community and in an abundant 

ecosystem. Let’s make the most 

of it.

Here are some summer tips for 

creating a better, more interest-

ing and more rewarding garden. 

Consider your summer garden a 

challenge to yourself to make it 

better than it has ever been before. 

The first tip, of course, is how to 

get started: 

Check for snails, weeds, 

aphids, earwigs and gophers. 

Go after them. Don’t hesitate to be 

diligent. Either wipe them out or 

relocate them (with consideration 

for your neighbors).

 Grow something or some 

things you’ve never grown 

before. If you need to, go online 

or look in your garden book to 

find out the growing needs of your 

special plant.

 When looking up any-

thing about plants online, 

go to the University of California 

websites first: Cal Poly, UC 

Berkeley, UCLA, UC Davis are 

all really good informative websites 

about horticulture.

 Although you are a gardener, 

think like a painter: Compose 

your design in a way that leads the 

eye into the garden. Think like a 

sculptor: Building a good founda-

tion is important. Have foreground, 

middleground and background of 

different elevations.

 Seek form over function. 

Grow your garden just for 

the sake of having a garden. Not 

because you’re going to do anything 

with it or show it off to anybody 

else, but just because it’s there.

 Create a place to lay down in 

your garden and then go lie 

there. Put out a nice chaise, or two, 

with cushions and a good blanket 

if it gets cool. If it’s sunny, have an 

umbrella. What better place to take 

a nap?

 Grow a season of household 

bouquets. Every room gets 

a bouquet. And just as each room 

has a different mood, each one 

deserves a different bouquet. Some 

rooms are darker than others; put 

bright-colored f lowers in those 

rooms.

 Plan meals three months 

before you’re going to serve 

them. Plant the vegetables and 

greens now. Need special herbs? 

They are available in good nurseries 

or by mail order.

 Dedicate a place in your gar-

den to someone special. Plant 

a tree to remember that person by. 

You can even put up a plaque or a 

sculpture honoring them.

 Do your best in your gar-

dening. If you don’t achieve 

your goals, be happy that you tried. 

Gardening is a goal in itself. And 

there’s almost always something 

learned from doing it. H+G

 Jack McKinnon is The Garden 

Coach and worked at the Sunset 

Magazine Gardens for 12 years. He 

can be reached at 650-455-0687 or 

jack@jackthegardencoach.com.

When designing a garden, 
think like a sculptor 
CREATE A SUMMER MASTERPIECE IN YOUR BACKYARD

by Jack McKinnon

G A R D E N  T I P S

Jack McKinnon
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GREGORY DEANE STUDIO
4075 Transport Street, Palo Alto, California 94303  |  By Appointment  |  650.424.1970  |  office@gregorydeane.com  |  gregorydeane.com

STUDIO/GALLERY
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Menlo Park
650.326.9661

www.flegels.com

Interior Design & Distinctive Furnishings

Interior Design by Marci Krause
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Art For Your Floor

Exquisite beauty, life-long quality, truly one of a kind.
650.327.5040  |  STEPHENMILLERGALLERY.COM  |  MENLO PARK

Clearance Sale 

Enjoy the Best For Less
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MASONRY SHOWROOM

2490 Charleston Road 

Mountain View, CA 94043

(877) 282-0522

www.pbm1923.com

Yard Locations:

Redwood City 

Sunnyvale  

San Martin 

Livermore

Helping Create Lasting, Beautiful Homes
Your local source for Architectural Stone, Paving, Landscape Stone & more.


